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GEO LOCATION

SETTORE BIBITE

Société Moderne Libanaise pour le Commerce

Beirut, Libano
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*+)# /1(# 2(3%$# 4+-&# .)&05# $0#

6(.&0+07# $0# *&,/8# /1(# 9+,$:/:#

Moderne Libanaise pour le Commerce 

SMLC, historical bottler and 

5$%/)$.;/+)# +*# /1(# 3+3;-&)# <=()$,&0#

%+*/# 5)$0># ,(-(.)&/(5# ? # '(&)%# +*#

strategic partnership with PepsiCo on 

2

May 23, 2012 with a very special event 

held in Beirut at the elegant complex 

+*# 6(# 2&@$-$+0# A+'&-# $0# B$(-8# C1$,1#

was attended by over 800 guests 

$0@$/(5#.'#D&-$5#<%%&*8#4EF#+*#9G64H# 

The event was a great success 

&=+0I#/1(#I;(%/%#&05#,+0*$)=(5#/1(#

3)+*(%%$+0&-$%=# &05# ,+==$/=(0/#

+*# /1(# 6(.&0(%(# ,+=3&0'# /1&/# &-%+#

)(,($@(5# /1(# $=3+)/&0/# &C&)5# +*#

“Best Pepsi Cola bottler in the world” 

in 2011.
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J# /1)((# 9K# LM N# %1)$0>C)&33()%8# *+)#

/1(# 3&,>&I$0I# +*#  HM# O# !H"M# O# "H"M#

liter PET bottles and 0.185 – 0.25 – 

 HPP#-$/()#,&0%#$0#&#@&)$(/'#+*#3&,>#

,+--&/$+0%# $0# *$-=# +0-'8# 3&5Q*$-=#

&05#/)&'Q*$-=#,+0*$I;)&/$+0%R#

J# +0(#9K#?  N#%1)$0>C)&33()8#*+)#/1(#

3&,>&I$0I#+*#2EN#&05#I-&%%#.+//-(%R

J# +0(# 69K# PMS# %1)$0>C)&33()8#

recently provided to meet the 

growing production requirements 

+*#/1(#2EN#&05#,&0%#-$0(H

SMLC pays particular attention to 

=&)>(/# /)(05%R# $0# *&,/8# $0# +)5()#

to meet new consumer demands 

adequately, it relies only on partners 

%;,1#&%#9GT#&05#U+@&5$=8#9GTV%#&I(0/#

$0#6(.&0+0#/1&/#&,/%#3)+=3/-'8#/1&0>%#

/+# $/%# +C0# -+,&-# %/&**8# /+# 3)+@$5(#

&5(W;&/(#&*/()X%&-(%#,+==(),$&-#&05#

technical support. 

Société Moderne Libanaise pour le 

4+==(),(# Y9G64Z# C&%# *+;05(5# $0#

![M"#.'#N+;*$,#<%%&*#&05#1$%#.)+/1()%#

\+;%%(*8#9&-$=#&05#<0$%#C1+#/1&/#'(&)#

+./&$0(5# /1(# *$)%/# -$,(0%(# /+# .+//-(#

Pepsi Cola products in the East. 

N+5&'8#&*/()#? #'(&)%8#9G64#$%#+0(#+*#

the largest companies in the Lebanese 

SMLC and SMI

The Société Moderne Libanaise 

pour le Commerce is a 

3)(%/$I$+;%# ,-$(0/# *+)# 9GTR# /1(#

+)$I$0# +*# /1(# ,+--&.+)&/$+0# .(/C((0#

/1(# /C+# ,+=3&0$(%# 5&/(%# .&,># /+#

![[M8# C1(0# 9GT# %;33-$(5# /1(# *$)%/#

&;/+=&/$,# %1)$0># *$-=# 3&,>()# /+# /1(#

Lebanese bottler. 

T0#/1(#*+--+C$0I#'(&)%8#/)&5(#)(-&/$+0%#

C()(# *;)/1()# ,+0%+-$5&/(5# C$/1# /1(#

%;33-'# +*# M#=+)(# %1)$0>C)&33()%# *+)#

/1(#3&,>&I$0I# +*# 2(3%$# 4+-&# .)&05(5#

products. 

N1(# *+--+C$0I# 9=$*-(]$# 3&,>&I$0I#

machines are currently installed in 

the Beirut production plant:

L

THE ORIGINS OF A SUCCESS 

LASTING 60 YEARS
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=&)>(/8# C$/1# &# .)+&5# 3+)/*+-$+# +*#

products including Pepsi Max, Diet 

Pepsi, 7UP, Mirinda, Tropicana, Lipton 

Ice Tea and AMP.

Continuous investments in new 

production technologies are a 

cornerstone in the development plans 

/1&/# /1(# ,+=3&0'# 1&%# &5+3/(5# *)+=#

the very beginning. 
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These investments have allowed SMLC 

to become an important resource 

*+)# /1(#,+;0/)'# $0# /()=%#+*# ^+.%#&05#

economic growth.  

To celebrate this Lebanese Pepsi 

4+-&# .+//-()V# ? # '(&)%# +*# .;%$0(%%8#

*(%/$@$/$(%# ,+;-5# 0+/# .(# =$%%(5# &05#

$05((5# /++># 3-&,(# +0# G&'# "P8# " !"8#

during which two important awards 

C()(# 3)(%(0/(5# /+# D&-$5#<%%&*8# 4EF#

+*# 9G648# .'# 2(3%$4+# _9<7# /1(# *$)%/#

was awarded by Sanjeev Chadha, 

PepsiCo MEA Chairman and the second 

.'#<&=()#91($>18#`2#S$0&0,(#&05#4SF#

+*#2(3%$4+#GE<H#

     Above

Walid Assaf (on the right) receives two 

important awards from Sanjeev Chada 

(on top), President of PepsiCo MEA, 

and from Aamer Sheikh, VP, Finance 

and CFO of PepsiCo MEA.
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+*#B($);/8#,&3$/&-#+*#6(.&0+0H#

B($);/# $%# /1(#=&$0# *$0&0,$&-8# .&0>$0I8# $0%;)&0,(# &05# /)&5(# ,(0/()# $0# /1(#

G$55-(# E&%/# &058# /1&0>%# /+# $/%# ,+%=+3+-$/&0# 1$%/+)'8# $%# &# @()'# $=3+)/&0/#

cultural and academic center.

B($);/# $%# ,+0%$5()(5# +0(# +*# /1(# =+%/# $=3+)/&0/# ,;-/;)&-# ,&3$/&-%# +*# /1(#

G$55-(#E&%/#&05#$0#![[[#C&%#0&=(5#/1(#a,&3$/&-#+*#<)&.#,;-/;)(bH#

T/#1+%/%#;0$@()%$/$(%8#=;%(;=%8#,;-/;)&-#,(0/()%8#&)/#I&--()$(%#&05#*(%/$@&-%8#

C1$,1#=&>(#$/#&0#$0/()0&/$+0&-#,$/'#.+/1#$0#&,/;&-#*&,/#&05#$0#/1(#,+--(,/$@(#

$=&I$0&/$+0#+*#/1(#D(%/H

B($);/# $%# &-%+# /1(# %(&/# +*# E94D<# Y_0$/(5# U&/$+0%# E,+0+=$,# &05# 9+,$&-#

4+==$%%$+0#*+)#D(%/()0#<%$&Z#&05#/1(#)(I$+0&-#+**$,(%#*+)#/1(#<)&.#C+)-5#+*#

_UE94FV%#T0/()0&/$+0&-#6&.+;)#F)I&0$c&/$+0H

BEIRUT: 

ECONOMIC AND CULTURAL CENTER

F0#)(,($@$0I#.+/1#&C&)5%8#D&-$5#<%%&*#

/++># /1(# +33+)/;0$/'# /+# (]/(05# 1$%#

/1&0>%# /+# &--# /1+%(# C1+# ,+0/)$.;/(5#

/+# /1(# %;,,(%%# +*# /1(# ,+=3&0'V%#

development process, emphasizing 

that the results achieved would 

not have been possible without the 

5(5$,&/$+0# &05# (**+)/%# +*# &--# 9G64#

%/&**H

Beirut 
was named 

the “capital of 
Arab culture” 

in 1999
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s attested by its truly 

special story, Pepsi Cola is a 

)(@+-;/$+0&)'# 5)$0># /1&/# 1&%#

spanned ages and countries, has been 

&)+;05# /1(#C+)-5# &05#C+0# /1(# *&@+)#

&05# %;33+)/# +*# =$--$+0%# +*# 3(+3-(#

*&%,$0&/(5#.'#$/%#;0$W;(#*-&@+)H#

T/# &--# .(I&0# .&,># $0# !d[d# $0# &# %=&--#

North Carolina town, in the United 

States, where pharmacist Caleb 

Bradham sought to create a cola-

.&%(5# 5)$0># /1&/# C&%# 1(&-/1'8#

)(*)(%1$0I# &058# &.+@(# &--8# 5$I(%/$@(R#

*)+=#1$%#(]3()$=(0/%#,&=(#/1(#5)$0>#

/1&/# $%# %/$--# >0+C0# &)+;05# /1(#C+)-5#

&%# 2(3%$# 4+-&8# /1(# 0&=(# +*# C1$,1# $%#

5()$@(5# *)+=# /1(# a3(3%$0b# (0c'=(#

used to produce it. 

N1(# %;,,(%%# +*# /1(# 0(C#3)+5;,/#C&%#

so sudden that in 1903 Bradham 

decided to expand his business 

+;/%$5(# /1(# ,+0*$0(%# +*# /1(# %=&--#

/+C0#+*#U(C#B()0#&05#*+;05#/1(#2(3%$#

Cola Company. 

Since the early days, the company, set 

Pepsi Cola
A SPECIAL STORY

;3# *+)# /1(#3)+5;,/$+0#&05#=&)>(/$0I#

+*# 2(3%$# 4+-&8# 1&5# /C+# (%%(0/$&-#

3)$+)$/$(%7#&//(0/$+0#/+#/1(#3&,>&I$0I#

and attention to the consumer. 

T0# ![ e# /1(# .(&;/$*;-# &05# 3)&,/$,&-#

glass bottle was launched, which 

5(,)((5# /1(# %;,,(%%# +*# /1$%# 5)$0>#

/1)+;I1+;/# 1&-*# +*# &--# /1(# _0$/(5#

9/&/(%R# C$/1# &# 3)+5;,/$+0# ,&3&,$/'#

+*# "M # .+//-$0I# 3-&0/%8# 2(3%$# 4+-&#

Company expanded internationally 

in the 30s to Latin America, Canada 

and the Soviet Union and moved its 

headquarters to Long Island, near 

U(C#\+)>#4$/'H#

A
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T0# /1(# *$*/$(%# /1(# &5@(0/# +*#

%;3()=&)>(/%# &05#5(3&)/=(0/# %/+)(%#

,1&0I(5#=&)>(/# );-(%# &05# 2(3%$# C&%#

ready to seize the tremendous growth 

opportunities opened up by the 

,)(&/$+0#+*#/1(#a,+0%;=()#%+,$(/'bH#

T0# /1(# *$*/$(%# (@(0# /1(# 9+,$:/:#

Moderne Libanaise pour le Commerce 

was started up and began producing 

&05# =&)>(/$0I# /1(# 5)$0>8# C1$,1# $%#

now renowned worldwide, in Lebanon 

and in the Middle East.

This is the Pepsi Cola story, all in “one 

I;-3b7# &# 5)$0>8# &# .)&058# &# ,+=3&0'#

that was able to build a solid, 

5'0&=$,#&05#*;0#)(-&/$+0%1$3#C$/1#/1(#

,+0%;=()%#+*#$/%#3)+5;,/%H


